
GoBankingRates.com Rates 
Tables Advertising Opportunities

About Our Network of Websites

Gain New Customers from
Targeted Local Traffic

Our network of 1,500 personal finance websites provide hundreds of thousands of consumers 
information, tools, and ideas around interest rates and how they directly affect each consumer’s daily 
financial lives. Our sites aggregate financial rate information, offering consumers the best interest rates on 
personal financial products from National, Internet, Local & Community Banks and Credit Unions based on 
individual needs.

Our goal is to provide the most comprehensive rate search for savings, CD, checking and money market 
deposit products not only on our large financial portal, GoBankingRates.com, but catering to consumers 
on over 1,500 local domains as well.

Our sponsorship opportunities allow 
advertisers to choose from over 1,000 
cities, either purchasing specific cities of 
interest or entire metropolitan areas. This 
includes the following features on their 
chosen local websites:

1.      Featured Rate Placement on 
the top of rates tables of the 
chosen cities, states, or MSA.

2.      Logo, Links and Special “Open 
Account” Buttons driving 
prospective customers directly 
to the bank’s website.

3.      300x250 Ads on all individual 
rates pages.

4.      Freedom to Modify All 
Content about the bank and its 
rates, including news, branch 
locations, promotions, and 
announcements.



Additional Placement 
Opportunities

Additional Opportunities

For additional advertising opportunities on ConsumerTrack’s websites, please contact Brett Rossmann:
brossmann@consumertrack.com or 310-297-9233 x225.

In addition to local website 
sponsorship, our advertisers 
will also be featured on our 
national website, 
GoBankingRates.comGoBankingRates.com.
This includes the following 
features:

1.      Prominent Placement at 
the top of rates tables 
above competitors with 
logos and open account 
links directing to the 
bank’s website.

2.      Customized Pages 
Dedicated to the Bank, 
including its rates, news, 
branch locations, 
promotions, and 
announcements.

3.      Logo, Links, and Special 
“Open Account” Buttons 
driving prospective 
customers directly to the 
bank’s website.

4.      300x250 Ad Placements 
on all pages for the bank, 
including saving and CD 
rates  pages and the page 
describing the bank.
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